
                                                                                
 
 

 

 

Measuring the Impact of COVID-19 
 
March feels like a long time ago now. It is sometimes difficult to conceive that 
it has only been less than six months since we first began to feel the impact of 
COVID-19 in Australia.  
 
For surveyors and geospatial science experts, isolation and movement 
restrictions have significantly impacting the way the industry operates. Work 
has been conducted from the home where possible. Teams have moved to A 
and B rosters to minimise the number of people who have had to be in an 
office at any one time. Fieldwork has seen smaller teams working to tighter 
schedules. 
 
The pandemic has also had knock-on effects for marketing efforts for the 
surveying profession. Many of the usual opportunities are not applicable in a 
world of social distancing. In fact, 
two key areas of promotion have 
had to be put on the backburner 
this year.  
 
Firstly, career events and at-school 
presentations were cancelled for 
2020 – though some online events 
have replaced them, to which we 
have provided content and 
support. Secondly, work 
experience coordination has taken 
a back seat.  
 
Work experience placements and in-
person communications between 
industry ambassadors and STEM students have traditionally proved highly 
effective methods for promoting the profession. However, with digital being 
an attractive communication medium for students and teachers, the 
temporary closure of these promotional avenues has created new marketing 
opportunities. 
 
 

Figure 1: Online marketing tools like Facebook 
have become key. 



                                                                                
 
 

 

 

The Power of Video 
 
One of the most powerful ways to make use of online marketing is with video. 
Video is shareable, engaging and attractive. Utilising it more frequently in 
profession promotions has seen increased online engagement. 
 
To take full advantage of this, a Facebook video advertising campaign was 
launched in June with the aim of promoting geospatial science as a career.  
 
Designed to reach dual audiences – Queensland secondary school STEM 
students and Queensland STEM teachers – the campaign made use of two 

videos with unique appeal to 
these two audiences. The 
students-focused video was 
an interview with Taylors’ 
Alistair MacColl, which 
demonstrated some of the 
more exciting practical 
applications of geospatial 
science. The second video 
was aimed at teachers, 
featuring Dr Karen Joyce 
outlining teaching 

applications for the Day in the Life of a Geospatial Scientist web series. 
 
The results of this promotional push were strong. With a modest budget and a 
ten-day period, the adverts managed to reach 33,455 people, encouraging 
709 link clicks through to the Geospatial Science website. 
 
Across the Geospatial Science Facebook page in this period, likes increased by 
51 (an overall increase of approximately 15%). A few additional statistics 
throughout June include: 
 
• Post engagements were up 17,847% to 3,051 
• Post reach was up 43,245% to 33,376 
• Views of videos were up 56,770% to 5,687 
 
It was to prove so successful that a second August and September campaign 
has been launched. With a focus on university open days and once again 
making use of impactful video content, we’re looking forward to reporting on 
campaign later in the year. 
 
 

Figure 2: The titles segment from one of the two videos 
chosen for promotion. 



                                                                                
 
 

 

 

Surveying in the Spotlight 
 
Another example of video content utilised in this period is a new webisode 
series. Filmed just prior to the coronavirus outbreak, the series to date 
consists of four parts, under the umbrella title ‘Surveying with Evan Webster’.  
 
While there was not time to capture all the desired footage before lockdown 
commenced, the resulting videos received excellent feedback, cutting through 
to students, teachers and parents. To capitalise on this, each video was 
promoted across social media channels, electronic newsletters, YouTube and 
the Life Without Limits website. 
 
Following the surveying activities of licensed surveyor Evan Webster and his 
survey assistant Tom Chan – both of Webster Survey Group – each video 
focused on a different aspect of surveying. The first video went through some 
of the basics of setting out an apartment block; the final one unpacked some 
of the historical aspects of surveying.  
 
Of import for a secondary school audience, the third video placed the focus 
on Tom’s experience as a tertiary surveying student who was gaining valuable 
experience on the job while studying. This episode gives a unique and 
instructive window into the life students can expect if they decide to follow a 
surveying career path after school.  
 
If you would like to help further promote this video, or the series as a whole, 
you will find the videos on the Life Without Limits website in the videos 
section, or on the Try Surveying Facebook and Instagram pages. It is through 
the support of industry members that these promotions can have an impact. 

Figure 3: Evan Webster and Tom Chan were featured in the video series. 



                                                                                
 
 

 

 

 

Bringing Geospatial Science into the Curriculum 
 
In late May, the winners of the 2019 Geospatial Information Competition 
were announced. The competition’s return proved an excellent opportunity to 
promote geospatial work in the classroom. 
 
For the second year in a row, this competition proved an opportunity to get 
school students experimenting with GIS and spatial data. Students were 
challenged to identify a problem in their community, then utilise geospatial 
techniques and software to analyse the issue and draft up a solution. 
 
The winners of this year’s competition hailed from Wavell State High School. 
James and Chase’s submission – to address litter and erosion at a local creek – 
wowed the judges with a well-thought through and high-quality entry, which 
included drone footage and mapping imagery.  

 
The boys’ teacher, Brett 
Dascombe, was just as thrilled 
by their win as he was by the 
opportunity to dig further into 
geospatial science in the 
classroom. “Using industry 
standard spatial technology in 
the classroom on real-world 
problems leads to outstanding 
engagement, skills development 
and pride in the students’ 
work,” he said. 
 

The winners received tickets to the 2021 Locate Conference, where they will 
get to explore firsthand what geospatial science can achieve.  
 
 

Figure 4: Chase and James with their certificates. 



                                                                                
 
 

 

 

Online and Ongoing 
 
As ever, these marketing efforts are strengthened by industry member’s 
abilities to champion them. It will not be until next year that we will see 
industry ambassadors appearing at career events or presenting at schools 
again; in what remains of 2020, however, we will still put out the call for 
industry support. You can promote surveying profession content through your 
own personal and social channels – if it reaches a STEM student or a parent 
who may not have considered surveying or geospatial science as career 
options beforehand, it could make all the difference. 
 
Thank you to all the industry members who have shared stories or supplied 
information. As ever, you can email info@geospatialscience.com.au if you 
have any stories, images, information or video that may be of use for ongoing 
surveying and spatial profession promotions. 
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