
Surveying Task Force Inc. 
Annual Report 

“Securing the Future of 
Cadastral Surveying in Victoria” 

December 2020 



Table of Contents 
Surveying Task Force Inc. ............................................................................................................................... 1 
Report from the Chair ...................................................................................................................................... 3 
The Surveying Conversation Goes Digital ..................................................................................................... 5 
2018-2020 Goals ............................................................................................................................................... 5 
Marketing Report .............................................................................................................................................. 6 
Career Promotion Programs ........................................................................................................................... 6 
Digital Promotions ............................................................................................................................................ 7 
Marketing Communication Results 2020 ........................................................................................................ 9 
Secondary School Students ............................................................................................................................ 9 
Career Advisors ................................................................................................................................................ 9 

 ..................................................................................................................................................................... 10 
Tertiary Students ............................................................................................................................................ 10 
Results ............................................................................................................................................................ 11 
New student enrolments ................................................................................................................................ 11 

RMIT University ............................................................................................................................................ 11 
RMIT Vocational Education .......................................................................................................................... 12 
Melbourne University .................................................................................................................................... 12 
Industry Member Statistics ........................................................................................................................... 13 
Professional Training Agreements ............................................................................................................... 13 
Register of Licensed Surveyors .................................................................................................................... 13 

Governance ..................................................................................................................................................... 14 
Corporate Details .......................................................................................................................................... 14 
Membership .................................................................................................................................................. 14 

Financials & Audits ........................................................................................................................................ 15 



3 

Report from the Chair 

During the 2019-20 financial year the Surveying Task Force saw two significant 
actions which will undoubtedly enhance the scope and operation of the Task Force. 
The first was the implementation of the A Life Without Limits National Alliance* and 
the second was the addition of Land Use Victoria as a nominating body to the 
Surveying Task Force Inc.  

During the year the Task Force saw the departure of Michele Russo (SRBV 
nominee), and Mohsen Kalantari (Melb. Uni nominee) and we thank each of these for 
their contribution to the Task Force. New members joining the Task Force during this 
period were Barbara Flett (SRBV nominee), Colin Hall (SRBV nominee), Davood 
Shojaei (Melb. Uni nominee), Melissa Harris (LUV nominee) and Craig Sandy (LUV 
nominee). The evolving Task Force membership provides an excellent mix of 
personalities, experience, age profile and enthusiasm for the role and activities of the 
Task Force. 

*The A Life Without Limits National Alliance operates as a generally independent
sub-committee of the Surveying Task Force Inc. and comprises representation from
New South Wales, Queensland, South Australia and Western Australia as well as
Victoria. The most significant step the Alliance has taken to date was to fund and
coordinate a project submission to a Federal Government grants scheme, which

could provide a substantial grant on a national basis. This project aims to transform how the surveying sector in Australia 
develops, implements and supports initiatives that attract people to a career in surveying. As noted in my previous report the 
A Life Without Limits National Alliance was established with the purpose of providing consultation, coordination and 
cooperation on national issues and activities associated with A Life Without Limits. The alliance supplements the state-based 
activities currently being undertaken by the individual bodies and does not replace the current or future activities of the 
individual bodies, with the STF maintaining ownership of all intellectual property and all its rights under the Interstate 
Participation Policy. 

The Surveying Task Force operates successfully through the ongoing financial and in- kind contributions of the following 
industry bodies and their nominated representatives 

• Consulting Surveyors Victoria (CSV)
• The Surveyors Registration Board of Victoria (SRBV)
• The Surveying and Spatial Sciences Institute (SSSI)
• Spatial Industries Business Association (SIBA)
• Land Use Victoria (LUV)
• The Institution of Surveyors (Victoria)
• RMIT University (RMIT)
• The University of Melbourne (Melb. Uni.)

We also acknowledge the receipt of on-going pledges from a significant number of Surveying Firms and individuals as listed 
below. 

All General Surveying Linear Land Surveying 
AMS Pty Ltd Meridian Land Surveyors 
Breese Pitt Dixon Millar & Merrigan Pty Ltd 
CardnoTGM Moonland Group 
Chris Smith & Associates Pty ltd Nilsson Noel & Holmes (Surveyors) Pty Ltd 
Coastal Surveys Nobelius Land Surveyors Pty Ltd 
Connelly & Associates Pty Ltd One Plan Development Group 
Danson & Blaby Pty Ltd PM Kennedy Land Surveyors 
Dickson Hearn Peter Richards Surveying 
Ferguson Perry Surveying Pty Ltd RV Foote & Associates 
Freeman & Freeman Land Surveyors Reeds Consulting 
Goodison & Associates Speedie Developments Pty Ltd 
Hellier McFarland Taylors 
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J R Edwards Land Surveyors Terrain Consulting 
KR Toose & Associates Thomas & George Pty Ltd 
KLM Spatial Tomkinson Group 
Land Development Consulting Pty Ltd Veris Australia 
Landair Surveys Webster Survey Group 

 
Over the past year the Task Force has continued its programs as much as possible under the restrictions imposed as a 
consequence of the Covid 19 pandemic. During 2020 this has resulted in the STF focusing on the digital area of our 
operations. 
 
A major consequence of the pandemic for the Task Force has been its impact on our long term marketing consultants, CDM 
Branding (formerly Cookie Dough Research & Marketing), with Michelle Brooks being forced to make the difficult decision to 
cease the operations of the CDM business. Michelle is continuing to provide support to the STF whilst a new operating 
structure and business alignment is determined. As many of you will no doubt be aware, Michelle has been a fully committed 
partner since prior to the incorporation of the STF in 2008. Over the past 12 years Michelle has been intrinsically involved 
with all the STF’s activities and has been a significant contributing factor to the Task Force’s achievements.  
 
On behalf of the Surveying Task Force Incorporated I thank Michelle for outstanding involvement and contribution to the 
Task Force. I also thank all of the STF members, our formation and nominating bodies, our financial supporters and the 
strong personal support of both many individual members of the profession and many Victorian surveying firms. 
 
 
 
Gerry Shone 
Chair 
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The Surveying Conversation Goes Digital 

Following a decade of work in which the Surveying Task Force established a strong approach to 
promoting the surveying profession, 2020 threw things for a loop. 

The challenges presented by COVID-19 were felt across the entire surveying profession in 2020. 
Surveying career promotions was no exception. In 2019, industry ambassadors were attending career 
events, students were taking work experience placements with surveying firms, and hard copy career 
resources were distributed to schools. In 2020, none of these things were possible. 

As ever, the profession proved adept at adapting to challenging circumstances. With Victorians 
moving indoors and turning to the internet to stay connected with each other and the outside world, 
the Surveying Task Force turned to its established digital communication methods – and strengthened 
them. With one eye always on maintaining and building tertiary surveying intake numbers, exciting and 
engaging digital content became the hallmark of STF’s 2020. 

2018-2020 Goals 

1. Increase registration throughput and quality

Responsibility for registration of surveyors and setting the standards for registration
rests primarily with the Survey Registration Board of Victoria.  However, numerous
arms of the surveying profession have been working towards an end goal of high
registration numbers.

The Surveying Task Force sub-committee on PTA Throughput partners with the
surveying industry to develop resources and organise seminars to support
candidates going through the professional assessment process. During 2020 this
activity has necessarily been impacted by the covid pandemic so the committee has
focussed on development of a portal to assist candidates.

2. Strengthen the cadastral focus of students in university surveying streams

Progressing from tertiary study to the surveying professional field – and then into
registered surveying – is an ongoing project. Further detail on the marketing
campaign undertaken by the Taskforce during 2020 is provided later in this report.

3. Raise the profile of the profession

In 2020 the Taskforce participated with other jurisdictions – as part of the National
Alliance in preparing a funding bid to the Federal Government.  While the outcome of
this funding is not yet known, co-operative development in conjunction with other
states and territories is seen as critical in being able to raise the profile of the
profession at a time when Governments are investing in STEM related education in
the tertiary sector.

4. Maintain financial sustainability

The support of the greater Victorian surveying community has been an integral
aspect to maintaining financial stability. The Surveying Task Force has benefitted
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from regular contributions from surveying firms across Victoria and STF member 
bodies such as the ACSV, Land Use Victoria and the Surveyors Registration Board 
of Victoria. 
 
Funding is an ongoing issue.  To address this, the Taskforce has established a new 
Funding sub committee with the aim of identifying new revenue opportunities to 
achieve more sustainable funding base.  The Taskforce has partnered with the 
provider of personal protective equipment, required during the covid pandemic, as a 
possible income source. 

 
 

5. Maintain secondary student intake into tertiary surveying study and raise 
awareness of surveying in earlier years 
 
The Surveying Task Force has continued to promote surveying university and study 
options to prospective students. Of continued focus here is the Task Force’s 
extensive communication networks involving career advisors, teachers' associations, 
work experience programs, events and presentations, and curriculum resources for 
teachers.  
 
During 2020 communication with these groups has been largely digital as dictated by 
the corona virus pandemic.  Further detail is provided in the Marketing Report below. 

 
 

Marketing Report  

 
The most powerful way to drive enrolment numbers in the right direction has been through effective 
marketing campaigns. Designed to highlight the most attractive elements of the profession – the 
variety it offers, the demand for new graduates, the exciting way it builds on the STEM knowledge that 
students garnered at school – this campaign strategy has helped keep enrolment numbers 
significantly above pre-2009 levels. 
 
Since that time, the enrolment numbers at both RMIT University and the University of Melbourne have 
increased significantly. At the former, 28 students signed up for the surveying degree in 2009; in 2020, 
43 enrolled. Numbers in shorter RMIT education courses, such as the Advanced Diploma in 
Surveying, also have increased: in 2014, the diploma saw 41 new enrolments, while 2020 boosted 
that to 50. 2017, 73 in 2018 and 86 this past year. The University of Melbourne’s numbers have 
remained steady over the last few years, with 7 enrolling in the Master of Engineering (Geomatics) in 
2007 and 15 in the current equivalent Master of Engineering (Spatial) 2020. Compare this to the 2011 
figures in this course’s precursor, the Master of Engineering (Geomatics) – where only seven students 
took part – and the effect of the marketing campaign is clear. The enrolment figures at RMIT University 
peaked in 2018 and have since started to decline. This decrease seems to be tied to a reduction in 
marketing spend and activity, suggesting a link between them. 
 
During 2020 the following marketing activities were undertaken on behalf of the Taskforce. 
 
 

Career Promotion Programs 
 
The impact of COVID-19 on 2020’s career promotions program was dramatic. Ordinarily, the 
career promotion program is built around the Victorian career events calendar, open day 
events, work experience opportunities, and career resource distribution. And while this report 
will touch on the results achieved in late 2019 with in-person events and work experience 
placements, the role that digital campaign work took throughout this financial year will loom 
larger. 
 
With the state under lockdown for the majority of 2020, the thinking behind career 
promotions had to evolve. As such, the digital realm took on a greater significance. 
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Communications efforts through social media, enewsletters, web content and video became 
key. Thankfully, with the whole state effectively moving online, this presented us with fresh 
opportunities to connect with secondary STEM students, their parents and teachers and their 
career advisors.  

Digital Promotions 
 
Name:  A Life Without Limits website 
Description: Throughout 2020, the Surveying – A Life Without Limits website continued to 

mark out its place as a key career education portal. Key new content pages 
developed in this period has included a GPS technology breakdown, a 
Defining Surveying page, a 1,600 word section devoted to highlighting 
surveying as a key STEM career path, and the development of a Get Kids 
into Survey webpage. This is in addition to multiple new blog pieces, 
ongoing updates to multiple existing pages, and several profile pieces on 
surveying personnel. Additionally, the Life Without Limits website has been 
promoted as home to career resource packs, a hub for surveying videos, 
and a touchstone for the RMIT Experience Surveying events. At time of 
writing, the website is the second Google result for the search phrase 
‘surveying’, after the Wikipedia article on the subject. 

Results: Despite the potentially calamitous reduction of our usual outreach activities, 
digital marketing efforts ensured that Victorian web traffic statistics were not 
negatively impacted throughout 2020; in fact, a small increase was detected. 
Site visitors from Victoria from Jan 1, 2020 - Oct 19, 2020 were up 1.27% 
from the same time period in 2019, with 5,443 visitors across that time. 
Overall there were 24,423 site visitors and 31,442 website sessions in total. 

 
Name:  Facebook Page 
Description: As a key communication tool, the Try Surveying Facebook account has 

continued a weekly with users, building its audience with video posts, shared 
articles, links to website content, and updates on virtual career events. 

Results: ~952 followers – an increase of nearly 100 from last year 
 
Name:  Instagram Page 
Description: Building on 2019’s efforts to dramatically increase the Instagram userbase, 

2020 saw Instagram follower numbers nearly double. As a visually focused 
medium, effort was made to produce ongoing weekly content for this 
platform, with a heavy focus on hashtags. 

Results: ~668 fans – an increase of 300 from the year prior 
 
Name:  RMIT Experience Surveying Days 
Description: In late 2019, RMIT University’s Experience Surveying Days were relaunched 

at a more central location, with promotional support via enewsletters, on 
social media and on the Life Without Limits website. Video vox pops were 
created to help advertise this chance for school students to test drive 
surveying in a one-hour workshop. With the advent of the COVID-19 
pandemic, RMIT’s Thierry Demanthieu repurposed the monthly RMIT 
Experience Surveying Day into an online seminar.  

Result: There were 11 new in-person and online events promoted and run, with a 
Facebook event and a dedicated Life Without Limits webpage constantly 
updated, and additional video and written digital promotions created for 
support. 

 
Name:  Surveying with Evan Webster 
Description: Surveyor Evan Webster and his apprentice Tom Chan were filmed 

throughout a full day in early 2020, with the aim to produce a web series that 
would promote the variety of work that surveyors engage in on a daily basis. 
The resulting footage was processed and edited into a four-part video 
series. Titled Surveying with Evan Webster, the series was launched across 
a variety of promotional avenues – including a specially-built dedicated video 
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page on the website. Plans are in place to create a supplementary video 
series when restrictions ease and it is safe to do.  

Result: To date the video series has had over 16,000 video views on Facebook 
alone.  

 
Name: Facebook 2020 Open Days advertising campaign 
Description: Making the most of a digital captive audience during lockdown, a social 

media campaign with a budget of $500 was launched on Facebook to 
success. Running August to September 2020, the focus was on promoting 
the surveying study information available to career advisors and students at 
Victoria’s university virtual open days. Focusing on audiences of STEM 
students and teachers, the campaign was built around several videos – 
including the Evan Webster series – and linked to key web pages on the 
website.  

Results: Over 41,000 people were reached across the life of the campaign. The 
campaign saw a 328% increase in post engagements from Facebook 
compared to the week before the campaign started.  

 

 
 
 
Name:  Database communication program 
Description: Making use of an ever-growing database of career advisors, teachers, 

secondary students, tertiary students, and industry members, multiple 
targeted email campaigns were sent regularly throughout 2020.  

 
Name: Additional content and promotional opportunities 
Description: Across the year, the Surveying Task Force has produced new content for 

the Career Education Association of Victoria, Skills@Work’s email 
publication, and the Maths Teachers Association of Victoria. As well as this, 
additional video vox pops were filmed and promoted.  
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Marketing Communication Results 2020 
 

• 1,659 secondary students receiving ongoing email communication 
• 650 career advisors registered for collateral and ongoing information  
• 283 industry members registered to participate in surveying promotion 
• 63 job seekers promoted to the profession for employment opportunities 
• 17 secondary students registered interest in work experience prior to COVID 

restrictions 

Secondary School Students 
 
Name:  Melbourne University and RMIT University Open Days 
Description: While 2020’s Victorian open days went virtual, the Surveying Task Force 

offered promotional support via the Facebook advertising campaign, eDM 
production and dispersal, and web and social platform posting. Additional 
post event support was provided, highlighting online content that continued 
to enjoy a promotional shelf life. 

Timing: August-October 2020 
Result: Career presentation at both universities  
 
Name:  School Career Events and Presentations 
Description: Due to the coronavirus pandemic, no 2020 career event was held. However, 

the final events for 2019 still went ahead, producing more opportunities for 
students to learn about surveying’s role in modern Australia. While it has 
been more challenging to reach our intended audience without the ability to 
have face to face conversations, it is hoped that the program will be able to 
resume in 2021 and that there are so many dedicated surveying industry 
ambassadors willing to lend their expertise and knowledge. 

Timing: October 2019 – December 2019 
Result: 2 events attended 
 
Name:  Work Experience Program 
Description: Building on the program’s work in the first nine months of 2019, the decade’s 

final months saw Victoria’s surveying work experience program continue to 
grow. Work experience placements were then paused in early 2020 due to 
the COVID-19 pandemic, before the year’s program could properly 
commence. Traditionally, work experience placements are held from the end 
of term one through to mid-term four. However, the program well-placed to 
return in Victoria in 2021 once it is socially safe to do so. 

 

Career Advisors 
 
Name:  CEAV Conference 
Description: At the end of 2019, the Surveying Task Force organised a stand at the 

Career Education Association of Victoria. With career advisors from right 
across the state attending the event, this proved a prime opportunity to bring 
career resource materials directly to career advisors, and for ambassadors 
to highlight surveying pathways in one-on-one conversations. To maximise 
the surveying profession’s connection with this important demographic, an 
article was also written and sent to the CEAV for their members’ publication, 
with a second currently in preparation for submission. 

Timing: November 2020 
 
 
Name:  Career Resources Campaign 2020 
Description: Traditionally, each year begins with a direct response promotion drive aimed 

at career advisors and schools, to ensure surveying career resources are 
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distributed right across the state. While there was only a short window where 
hard copies of career resources could be sent out to schools in 2020, 
promotions pivoted to highlight the digital copies available online. Extensive 
use was made of our database to announce bonus career resource items 
such as SheMap’s spatial resources and the new Get Kids into Survey 
posters.  

Timing: February onwards, 2020 
 
Name:  Get Kids into Survey 
Description: March 2020 saw the long-awaited launch of the Australian-themed edition of 

the Get Kids into Survey poster series. The launch was obstructed 
somewhat when it coincided with the blow-up of the COVID-19 pandemic; as 
such, the strategy for the launch was recalibrated to focus on an online hi-
res version of the poster, which was promoted as a unique at-home 
educational tool.  

Results: An extensive advertising campaign which included the development of a Get 
Kids into Survey page to tie in with the Australian poster launch, impactful 
social media coverage, and an electronic mailout featuring the piece was 
created. Online teaching tie-in resources were at the heart of these 
promotions, emphasising the educational opportunities to teachers.  

 

Tertiary Students 
 
Name:  Employment Program 
Description:  To help connect the profession with the most promising surveyors of 

tomorrow, the Tertiary Student Employment Program invites candidates to 
provide their CVs for distribution to ACSV and ISV members. Surveying 
firms are also encouraged to submit any work opportunities so that the Task 
Force can promote them directly to students. For a time, this program was 
paused in 2020 due to the pandemic, but it has recently been relaunched. 

Timing: October 2019-March 2020; August-October 2020 
Result: 63 job seekers were promoted to the profession for employment 
opportunities 
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Results 
The surveying profession is only as strong as its incoming cohort, and the Surveying Task Force’s prime directive is to ensure that the number of 
surveying tertiary enrolments increases. Since the Task Force’s inception, those figured have indeed enjoyed a significant increase, demonstrating the 
role that the Task Force has played in that journey. The below tables outline the movements in enrolment numbers since 2008, with the latest 2020 
figures incorporated. While there is a decline in RMIT enrolments compared to the last few years, it should be noted that this coincides with a reduced 
marketing spend and less frequent activity. 

New student enrolments 
 

RMIT University 
  Enrolments          

Course 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 

Bachelor of Applied 
Science (Geospatial 
Science) 

16 27 23 21 20.5 29 24 27 20 23 30 24 22 

TER/ATAR  65.90 64.80 66.65 66.05 67.5 68 71.45 70.3 70.50 70.6 70 73 

Bachelor of Applied 
Science (Surveying) 26 28 42 36 48.5 44 43 34 44 32 43 34 17 

(Articulated from 
TAFE)      22 11 20 21 26 30 26 25 

TER/ATAR  67.30 73.45 75.75 76.7 76.9 75.3 75.1 76.45 75.00 75.0 75 74 

 
 
    Preferences 1-3 

Course 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 

Bachelor of Applied 
Science (Geospatial 
Science) 

27 27 38 39 40 83 73 72 78 73 78 64 65 

Bachelor of Applied 
Science (Surveying) 35 66 78 80 75 101 98 97 113 103 116 113 91 



 

  12 

 

RMIT Vocational Education 
 

Course Enrolments 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 

Signed up to the PTA* 1  5 3  2  1       

Adv Diploma Surveying  41 43 49 52 66 53 50 

Adv Spatial Info Services 13 10 18 18 14 26 26  

Diploma Surveying  8 13 21 33 63 65 81 98 115 97 96 88 

Diploma Spatial 
Information Services 26 26 16 14 12  

Cert 4 Surveying  44 36 32 38 22 33 19 

Cert 3 Surveying and SIS  51 48  

Cert 3 Spatial Info 
Services 28 38 36 39 42  

 
*Information due to change as the PTA take-up increases 
 
 

Melbourne University 
 

Course Enrolments 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 

Master of Engineering 
(Geomatics) 7 11 11 15 23      

Master of Engineering 
(Spatial)  16 25 17 17 15 
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Industry Member Statistics 
Over the past four years the total number of candidates under training agreements has increased from 132 in 2015 to 178 in 2020. 
However, the number of new licensed surveyors remains relatively low and steady. 
 
The total number of practising licensed surveyors has also been gradually declining over the past five years; this was anticipated by the Task 
Force and can be attributed to retirements. 
  

Professional Training Agreements 
No. of PTAs in progress as at 16 October 2020 = 178 
 

PTAs 2007-08 2008-09 2009-10 2010-11 2011-12 2012-13 2013-14 2014-15 2015-16 2016-17 2017-18 2018-19 2019-20 
New 40 19 22 32 36 22 15 34 24 31 37 30 25 
Transferred 9 1 8 8 8 7 5 6 4 7 17 8 11 
Discontinued - 3 5 3 6 13 16 12 15 11 19 ? ? 

 

Register of Licensed Surveyors 
No. of Licensed Surveyors registered as at 21 October 2020 = 399 practicing + 92 Non-practicing 
 

Newly 
Licensed 
Surveyors 

2007-08 2008-09 2009-10 2010-11 2011-12 2012-13 2013-14 2014-15 2015-16 2016-17 2017-18 2018-19 2019-20 

PTA 
candidates 

9 18 (1) 11 (1) 13 (1) 21 (1) 11 (3) 10 12 5 (1) 9 8 9 (1) 4 

Reciprocal 2 3 3 (1) 5 3 4 4 2 5 11 9 3 3 
Total 11 21 14 18 24 15 14 14 10 20 17 12 7 

Note: Statistics above include the number of female licensed surveyors (shown in brackets) obtaining initial registration in the financial year e.g. in 2008-09, a total of 18 
candidates obtained registration after completing their PTA.  The 18 candidates included one female.  
 

Licensed 
Surveyors 

2007-08 2008-09 2009-10 2010-11 2011-12 2012-13 2013-14 2014-15 2015-16 2016-17 2017-18 2018-19 2020 

Practising 424 410 412 413 433 426 417 418 412 418 410 409 399 
Non-
practising 

90 106 99 108 103 105 113 108 109 107 104 85 92 

Total 514 516 511 521 536 531 531 526 522 525 514 494 491 
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Governance 

Corporate Details  
Surveying Task Force Inc. ABN 67720362432 
 
A not for profit association incorporated under the Associations Incorporation Act 1981 

Membership 
 
Current Membership (as of 30/09/2020): 
 
Officers: 

Date Organisation Name Position 
26/05/2008 ACSV Gerry Shone Chair 
11/04/2011  SIBA George Havakis Vice Chair  
30/07/2018  CSV Carmen Olson Secretary/Treasurer 

 
Members: 

Date Organisation Name Position 
26/05/2008 RMIT Chris Bellman Member 
30/10/2017  SSSI Mary Rabling Member 
29/10/2018 ISV Evan Webster Member 
18/10/2010-30/062014 
30/06/2014-30/07/2018 
30/07/2018 

SSSI 
RMIT 
SSSI 

 
Thierry Demathieu 

 
Member 

30/07/2018-26/10/2020 RMIT Indira Wittamperuma Member 
6/05/2019  ISV Ben Wolfram Member 
28/10/2019 SIBA Lyn Terrett Member 
06/04/2020 Melb Uni Davood Shojaei Member 
05/05/2020  LUV Melissa Harris Member 
15/05/2020 LUV Craig Sandy Member 
10/02/2020 SRBV Barbara Flett Member 
10/02/2020 SRBV Colin Hall Member 
06/07/2020 Melb Uni Abbas Rajabifard Member 

 
Consultant 

Michelle Brooks CDM Branding 
 
Business Administration 

Trish Holmes CSV 

 
 
 
 
 
 



 

  15 

Financials & Audits 
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